Social Entrepreneurship: Definitions, Drivers and Challenges
Introduction
Social entrepreneurship has become a fashionable construct in recent years. Often evidenced by success stories across the world in diverse fields (health, education, finance, culture, etc.), the concept has become increasingly evident in commercial markets, academic discourses and policy making (Boschee, 2006; Light, 2008; Nicholls, 2006b Despite widespread acknowledgement that social entrepreneurship and social enterprise remain highly contextual -and, therefore, contestable-notions which can be interpreted in various ways depending on the ideology and the goals of the institutions championing them (Dart, 2004; Dey and Steyaert, 2010; Nicholls, 2010c) , there are common features upon which most scholars and commentators can agree. This chapter aims to capture the essence of what social entrepreneurship is and also of what it is not. The chapter is structured as follows. The following section examines the concept of social entrepreneurship and reviews a number of definitions in order to highlight common features. Then, social entrepreneurship is compared with, and differentiated from, related -but distinctive-concepts. After this, the fourth section looks at the origins and drivers of social entrepreneurship in an historical perspective. Finally, this chapter concludes by suggesting a number of challenges for practice, policy and research in this field.
